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ABSTRACT 

The convenience-oriented lifestyles and the relative wealth's of today consumers, 

especially in modern communities, more people eating in restaurants, fast food establishment 

and consuming prepared foods because of the exposition to the new food choices and develop 

a comfort level with it (Verbeke and Lopez, 2005). Many restaurants, hawkers or street stalls 

in this country are offering such a combination of foods. As a matter of fact, many of these 

restaurants now do a little bit of everything to keep up with changing trends and satisfy 

customers' wide ranging taste. The food industry business has become increasingly 

competitive, with various multinational food chain operators expanding into new geographies 

daily, along with the emergence of new players, new types of cuisines and new menu choices. 

These developments partly caused by the changes in consumers desires for new alternatives 

and eating habits. 

Therefore, in this study will focus more on investigation of the food product itself 

whether the food characteristics (appearance, taste, smell and texture and cooking method) 

and food dimensions (convenient location, quality and price) have an effect on the consumer 

purchase intention of Malay local food. The sample and populations for this study were taken 

from Shah Alam's residents. They were randomly chosen at the local and private colleges 

and universities, shopping complexes, business offices and restaurants around Shah Alam. 

Through a survey, a significant amount of data was collected and a series of analyses like 

descriptive statistic, reliability analysis, and multiple regression analysis was undertaken. The 

result revealed that, The highest standardized beta coefficient was food dimensions factor 

which consists of convenient location, quality and price as a sub - variables (� = 0.645, p =

0.002) and determined as the largest influence and make the strongest contribution. 

Meanwhile the beta coefficient value for food characteristics which consists of appearance, 

taste, smell and texture and cooking method (P = 0.184, p = 0.062) was low compared to the 

food dimensions which indicated that it less contributes to purchase intention. 

From this study, the food dimensions were regarded as the most significant factor in 

predicting the purchase intention on local food. As conclusion, hopefully the findings from 

this study can provide insightful information to the Malay local food restaurateurs; to 

understand the consumer needs and hopefully they can position the product delicately to 

increase and improve the business. 
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CHAPTER 1

INTRODUCTION

1.1 Introduction

This chapter explains about the background of the research and covers eight segments

which include the background of study, problem statement, research objectives, research

questions, study framework, hypotheses and scope of the study, significance of the study.

Background of the Study1.2

Food plays an important role in human life and sometimes what peoples eat represent

who they are although the basic function of food is to satisfy hunger as well as to fulfill the

physiological needs (Fox, 2003). The food consumption decisions that every persons make

are easily effected by the several established and emerging food trends. For example, foods

that taste good because they are fresh especially fruit and vegetables; convenient foods that

are quick and easy to buy and prepare; ethnic foods with classified ingredients, flavours, and

spices which offer variety; foods labelled as organic; or foods that specifically promote health

(Asp, 1999). In addition, food also act as a cultural symbol; which is something that persons

learn first from childhood, and one that consumers change with the greatest disinclination at

older age (Cecile and Dube, 2005).

Basically, there are factors that influenced a person’s buying process (Amstrong and

Kolter, 2000). These factors effect a buyer’s purchase behaviour process which they used to

recognize their feeling, gather and analyze information, articulate thoughts and opinions and

take action (Wells and Prensky, 1996). In reality, consumer can choose a variety of modern

and culturally-based foods based on these factors. This shows that the social and lifestyles

changes make food-related decision complex. However, some of them do not spend much
1



time thinking consciously about their consumption choices, nor are they aware of their values

until they face choices

(Hassan, 2011).

The growing of international trade, globalization, migration and tourism industry in

the past years has increased the awareness and trial of other cuisine among consumers.

Furthermore, the convenience-oriented lifestyles and the relative wealth’s of today

consumers, especially in modern communities, more people eating in restaurants, fast food

establishment and consuming prepared foods because of the exposition to the new food

choices and develop a comfort level with it (Verbeke and Lopez, 2005). Many restaurants,

hawkers or street stalls in this country are offering such a combination of foods. As a matter

of fact, many of these restaurants now do a little bit of everything to keep up with changing

trends and satisfy customers’ wide ranging taste (Appadurai, 1996).

Problem Statement1.3

Food is an essential aspect of human life, and foodways are important dimensions of

human culture. The culture of food reflects a people’s adaptation to ecology, social

environment and the market economy (Wu and Tan, 2001). In Malaysia, the fast food culture

has become a way of life. According to the findings from Nielsen in 2005, the world’s

leading market research firm, more than eighty per cent Malaysian eats at fast food

restaurants and this percentage is slightly higher than the Americans. On a market-by-market

basis, nine of the top ten markets globally for weekly fast food consumption hailed from Asia

Pacific which includes Malaysia in it. The findings also revealed that type of food; price and

convenient location were found to be the most important criteria across around the globe.

Specifically, type of food was most important for Indonesians, price was important among

2
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the Japanese and a convenience location meant more for Norwegians. In Malaysia, however,

convenient location is most important to the consumers.

The food industry business has become increasingly competitive, with various

multinational food chain operators expanding into new geographies daily, along with the

emergence of new players, new types of cuisines and new menu choices. These

developments partly caused by the changes in consumers desires for new alternatives and

eating habits. In addition, the tendency of consumers to try new and exotic foods like spices,

herbs and hot peppers is higher than before and ethnic cuisines have gained popularity among

consumers (Papadopoulos, 1997).

In Malaysia, specifically Shah Alam area, the numbers of Malay restaurants (local

food) have increased. However, the rates of inactivity of these restaurants were also very

high. Most of the Malay restaurants with a few exceptions gain customers at the beginning of

their business operation, but unable to sustain their business after a few years compared to

other types of restaurants (MBSA, 2006).

This phenomenon has raised the question whether all of these foods (ethnic food)

have outshone the local food. Are those types of food engulfing the popularity of the local

food? (Zakaria, Mohd Zahari, Othman, Mat Noor and Kutut, 2010). However, despite being

increasingly established in popularity, these types of foods are found not to be taken every

day by local people but rather as an option or alternative or for leisure dining because they

are more acceptable at dinner time (Othman, Mohd Zahari, Hashim and Ibrahim 2010). On

the other hand, fast foods were believed to have a bigger impact in the consumer food

consumption and also toward the local food. The changes in lifestyle and ease of access to a

wide variety of restaurants have proven to be a powerful combination (Nielsen, 2005). The

major food consumption trend in urban parts of developing countries is that more consumers
3



are eating increasingly more meals outside of their homes (especially students) and most of

the growth in away-from-home eating has been in the fast sector (Kaynak, Kucukemiroglu

and Aksoy, 2006).

Therefore, the previous study have been conducted more on diagnosing the restaurant

operators’ and consumer acceptance level, the service of the restaurant and ethic food in

Malaysia (Ramly, Ahmad and Ahmadin, 2003; Othman et al, 2010 and Zakaria et al, 2010.)

However, this study will focus more on investigation of the food product itself whether the

food characteristics (appearance, taste, smell and texture and cooking method) and food

dimensions (convenient location, quality and price) have an effect on the consumer purchase

intention of Malay local food.

1.4 Research Objectives

Specifically, the findings from this study intent to provide additional knowledge into

existing body of knowledge on consumer purchase intention from the perspective of Malay

local food. The objectives of the study are:

To evaluate the contact of food characteristics and food dimensions towards local1.

food purchase intention.

To examine the effect of food characteristics (appearance, taste and flavour and2.

cooking technique - texture) on consumer purchase intention.

To analyze how food dimensions (convenient location, quality and price) can

influence the purchase intention of local food.

4



1.5 Research Question

In supporting the objectives and gives the directions to this study, these following

research questions have been set up.

1. To what extent do the food characteristics and food dimensions affect the consumers

purchase intention?

2. What are the food characteristics that important in attracting consumer to consume the

local food?

What are the food dimensions that essential in attracting consumer to consume the3.

local food?

1.6 Scope of the Study

This study focuses on the food characteristics and food dimensions effect on the

consumer purchase intension on Malaysian local food, specifically the Malay food. Due to

accessibility, the study will be carried out in Shah Alam, Selangor and the residents from this

area will be surveyed.
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1.7 The Study Framework

Independent variable Dependent variable

(Drewnowski, 1997)

(Fishbein and Azjen, 1975)

The theoretical framework above was adapted from various researchers from different

studies. It shows that there are two variables, which are having relations with a dependent

variable (purchase intention). The independent variables consist of food characteristics factor

and food dimensions factor. The sub - variables for food characteristics are appearance, taste,

smell and texture and lastly cooking method. As for food dimensions, the sub — variables are

convenient location, quality and price. All the variables are predicted to have positive

relationship with the Malay local food purchase intention.

6

(Jekanowki, Binkley & 
Eales, 2001).

Food Dimensions
• Convenient 

Location
• Quality
• Price

Food Characteristics
• Appearance
• Taste, Smell and 

Texture
• Method of cooking

Figure 1.1: A Study Framework of The hypothesized Relationship between Food Characteristics, Food 
Dimensions and Local Food Purchase Intention (Shaharuddin et al, 2010)

Local food purchase intention
• Behavioral Intention



1.8 Hypotheses

Hl:

H2:

1.9 Significance of the Study

This study is expected to provide understanding on the reasons of buying local food

and probably help the marketers and the local foodservice restaurant owner to establish a

proper planning and strategies for the consumers who exhibit their interest on the Malaysian,

Malay’s food. Not only that, this study hopes to contribute to an understanding of the factors

that influence consumer purchase intention on the local food. The information gathered may

serve as useful input to the restaurant owners and marketers in coming out with a better

marketing strategies to promote local food products. This study can also be used as a

guideline to the new entrepreneur in starting their business in the foodservice industry.

Summary1.10

This chapter explains the current issue and problem statement which drives to the

development of research objectives and research questions that related to this study. In

addition, the study framework was developed based on literature review presented in the next

chapter; chapter two. This study was focused on consumers purchase intention on Malay

local food which is believed influenced by the food characteristics and food dimensions

factor.

7

There is a positive relationship between food characteristics and consumer local food 
purchase intention.

There is a positive relationship between food dimensions and the local food purchase 
intention.


